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Why Putting the “T” In T-Magobile Is £3o0d

For Consumers
By NICK SCHULZ

Shortly after the announcement of AT&T’s deal to purchase T-Mobile USA [rom
Deutsche Telekom, the chorus of technology chicken littles started their bleating,

Activist groups such as Free Press and Consumers Union complained of the dire
consequences for American wireless customers. They fret that this increased industry
consolidation will result in worse service, higher costs and all manner of problems for
entreprencurs dependent on wireless networks for their success. Several voices are calling
on the Federal Communications Commission or Department of Justice to block the deal

Of course, there 1s a positive case to be made about the deal’s merits, and not just fron
AT&T and T-Mobile.

Zachary Karabell of Twice River Research notes that the acquisition might lead 1o
mmproved wireless performance. Smaller players such as T-Mobile can’t provide the
service customers need across a continental country such s the Uiniied States. Bigaer is
better if it means greater economies of scale.

And “tight but competitive markets,” he notes, can heighten the need for better customer
service as AT&T needs to differentiate itself from Verizon, Sprint and a host ol other
players still slugging it out in the market.
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